
RTL Radio, our flagship station, reaffirmed its position 

as the number one station in France with a decisive lead

over its rivals. The station has overcome intense competition

and programming setbacks in recent years to reclaim 

its prominent position in French cultural life. The pop-rock

station RTL 2, and Fun Radio with its unique Hits and 

Fun format, both delivered solid audience and revenue results.

Minority holdings in Sud Radio and Wit FM in the south 

of the country round off our portfolio.

Once again, the IP sales team helped our stations achieve

their full revenue potential. RTL Radio, RTL 2 and Fun Radio

accounted for a combined share of 27.7% of the radio

advertising market, which grew by 4.3% (net, source: IREP).

In addition, RTL Fun Development produced several highly

successful CDs which boosted non-advertising revenue.

New advertising regulations come into effect from 2004.

Several sectors will be opened up to TV advertising, the first

of which will be press. Our stations are implementing

strategies to compensate for the changing circumstances.

Lobbying activities are being intensified with the aim 

of securing further FM frequencies for RTL Radio so that its

programmes can be heard throughout the country.
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• Further revenue growth.
• Continuing innovation at RTL Radio.
• Audience consolidation for RTL 2 

and Fun Radio.

Our Group’s strongest 
radio presence is in France,

where our family 
of complementary stations

outperformed the market 
to deliver another year 

of growth.

Radio

France

Radio holdings
RTL: 100%
RTL 2: 100%
Fun Radio: 100%
Sud Radio: 20%
Wit FM: 20%



RTL Radio
RTL Radio continued to set the pace with successful

programming and marketing innovations. It retained 

its position as France’s number one station and also ranked

first in France for cumulative audience and hours of listening.

To capitalise on the success of On Refait le Match, the cult

football discussion programme hosted by Eugène Saccomano,

the station launched two new daily shows based on 

the format, presented by Isabelle Morini-Bosc and Christophe

Hondelatte. RTL Radio’s sports programming during the year

also included coverage of the centenary Tour de France and

the 2003 World Championships in Athletics held in Paris.

RTL Radio also innovated in its musical programming,

launching its Talent RTL initiative to encourage new artists,

and partnering M6’s talent show A La Recherche 

de la Nouvelle Star. In May, the station paid a special tribute 

to Georges Lang, founder and presenter of the much-loved

night-time music programme Les Nocturnes which

celebrated its thirtieth anniversary.

RTL Radio is also strengthening its regional presence.

In 2003 it joined with Le Progrès, a daily newspaper in Lyon,

to provide five daily local news and information windows 

for listeners in the region. Lyon is one of three cities in

which the station has opened coffee shops where listeners

can meet RTL Radio personalities – the others are Lille 

and Marseille. The station now broadcasts some shows from

its studios in Lyon and Marseille.

In September, a new advertising campaign was launched

with the theme Vivrensemble RTL (Living Together on RTL).

This was very well received and has helped to build positive

attitudes towards the station.

RTL 2
RTL 2 plays the greatest pop-rock hits from the last two

decades. In 2003 it featured interviews and live shows with

all the top French and international pop-rock artists,

including Indochine, Jean-Louis Aubert, Phil Collins, Sting,

Ben Harper and Simple Minds.

In September Alexandre Devoise and the Grand Bazar team

returned for a second season in the morning drivetime slot.

One million people tune in every weekday to enjoy 

the programme’s lively blend of news, music and games.

Between January and March, RTL 2 achieved its highest ever

first quarter audience share. In 2003 its share of the 13+

radio audience increased to 2.7%.
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Fun Radio
Fun Radio’s distinctive programming attracted 3.3 million

listeners each day in 2003. In the face of tough competition,

it was able to maintain its appeal to the two key target

groups, 13 to 24 year-olds and 25 to 49 year-olds.

The station’s output is divided equally between music and

talk. It plays hit music by famous artists such as Britney

Spears, Justin Timberlake, Beyonce and Christina Aguilera 

– stars that Fun Radio helped to launch in France through its

partnerships with leading performers. Talk shows take up

nine hours of the daily schedule. 2003 was the fourth season

for Arthur, one of France’s best known TV and radio hosts,

whose afternoon show was listened to by 1.2 million people.

Fun Radio’s schedule of special events, concerts and tours

was as busy as ever, and it sponsored several movie releases

including Kill Bill, Catch Me If You Can and Charlie’s Angels.
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Others 43.8

RTL  11.7

Fun Radio  3.6

RTL 2  2.7

RFM  3.3

Europe 2  4.3

Nostalgie  5.7

NRJ  7.3

Europe 1  7.8

France Inter  9.8
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Le Grand Bazar: Every weekday some one million listeners
tune in to Alexandre Devoise and the team for drivetime
news, music and games


