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Highlights 2006

In Russia, RTL Group holds a 30 per cent stake in Ren
TV, a generalist channel with a broad offering. This
now includes Formula One motor racing, new sitcoms
such as Perfect Strangers and Three is company and
entertainment formats such as Clever.

The advertising market once again performed strongly,
up an estimated 28 per cent on 2005, driven largely
by pricing effects as the new advertising regulations
came into effect on 1 July 2006.

In summer 2006, Ren TV launched a large-scale
national re-branding campaign, introducing a new look
and logo. The goal of the campaign was to create a
renovated, modern and recognizable image of

Ren TV and to increase awareness of the channel.
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National advertising breakdown

Source: Video International

2006 (%)

Ren TV 5.6
CTC 14.0
TNT 7.5
Others 72.9
‘

National audience breakdown

Source: TNS Gallup Media, Target: 6-54 2006 (%)
Ren TV 4.9
Channel 1 19.2
Russia 15.9
STS 12.6
NTV 12.2
TNT 7.3
Others 28.0
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